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(f) To maintain minutes, books, and
records and prepare and submit to the
Secretary such reports from time to
time as may be required for appro-
priate accounting with respect to the
receipt and disbursement of funds en-
trusted to it;

(g) To periodically prepare and make
public and to make available to pro-
ducers, handlers, producer-packers, and
importers, reports of its activities car-
ried out and, at least once each fiscal
period, to make public an accounting
of funds received and expended;

(h) To cause its books to be audited
by a certified public accountant at the
end of each fiscal period and to submit
a copy of each audit to the Secretary;

(i) To give to the Secretary the same
notice of meetings of the Board and
subcommittees as is given to members
in order that representatives of the
Secretary may attend such meetings;

(J) To submit to the Secretary such
information pertaining to this subpart
as the Secretary may request;

(k) To notify honey producers, pro-
ducer-packers, handlers, and importers
of all Board meetings through press re-
leases or other means;

() To appoint and convene, from
time to time, working committees
which may include producers, handlers,
producer-packers, importers, exporters,
members of wholesale or retail outlets
for honey, or other members of the
public to assist in the development of
research, promotion, advertising, con-
sumer education, and industry infor-
mation programs for honey; and

(m) To develop and recommend such
rules and regulations to the Secretary
for approval as may be necessary for
the development and execution of plans
or activities to effectuate the declared
purpose of the Act.

[51 FR 26148, July 21, 1986; 51 FR 29210, Aug.
15, 1986, as amended at 56 FR 37456, Aug. 7,
1991; 66 FR 21832, May 1, 2001]

RESEARCH, PROMOTION, CONSUMER
EDUCATION, AND INDUSTRY INFORMATION

§1240.39 Research, promotion, con-
sumer education, and industry in-
formation.

(a) Scope of activities. The Board shall
develop and submit to the Secretary
for approval any plans, programs, or

§1240.39

in this section.
and projects

projects authorized
Such plans, programs,
shall provide for:

(1) The establishment, issuance, ef-
fectuation, and administration of ap-
propriate plans, programs, or projects
for consumer education, industry infor-
mation, advertising, and promotion of
honey and honey products designed to
strengthen the position of the honey
industry in the marketplace and to
maintain, develop, and expand markets
for honey and honey products;

(2) The establishment and conduct of
marketing research and development
plans to the end that the acquisition of
knowledge pertaining to honey and
honey products or their consumption
and use may be encouraged or ex-
panded, or to the end that the mar-
keting and utilization of honey and
honey products may be encouraged, ex-
panded, improved, or made more effi-
cient: Provided, That supply manage-
ment programs or other programs that
would otherwise limit the right of the
individual honey producer to produce
honey shall not be conducted under, or
as a part of, this subpart;

(3) The development and expansion of
honey and honey product sales in for-
eign markets;

(4) A prohibition on advertising or
other promotion programs that make
any false or unwarranted claims on be-
half of honey or its products or false or
unwarranted statements with respect
to the attributes or use of any com-
peting product;

(5) The sponsorship of research de-
signed to advance the cost-effective-
ness, competitiveness, efficiency, pest
and disease control, and other manage-
ment aspects of beekeeping, honey pro-
duction, and honey bees;

(6) The conduct of activities which
may lead to the development of new
markets or marketing strategies for
honey or honey products. In addition,
the Board may conduct activities de-
signed to increase the efficiency of the
honey industry or activities to enhance
the image of honey and honey products
and the honey industry;

(7) Periodic evaluation by the Board
of each plan, program, or project au-
thorized under this part to insure that
each plan, program, or project contrib-
utes to an effective and coordinated
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program of research, promotion, con-
sumer education, and industry infor-
mation and submit such evaluation to
the Secretary. If the Board or the Sec-
retary finds that a plan, program, or
project does not further the purposes of
the Act, then the Board shall termi-
nate such plan, program, or project;
and

(8) The Board to enter into contracts
or make agreements for the develop-
ment and carrying out of research, pro-
motion, consumer education, and in-
dustry information programs, and pay
for the costs of such contracts or
agreements with funds received by the
Board.

(b) Independent evaluation. In addi-
tion to any evaluation that may be
carried out pursuant to paragraph
(a)(7) of this section, the Board shall,
not less often than every five years, au-
thorize and fund, from funds otherwise
available to the Board, an independent
evaluation of the effectiveness of this
subpart and other plans, programs, and
projects conducted by the Board pursu-
ant to the Act. The Board shall submit
to the Secretary, and make available
to the public, the results of each peri-
odic independent evaluation conducted
under this paragraph.

[66 FR 21832, May 1, 2001]
EXPENSES AND ASSESSMENTS

§1240.40 Budget and expenses.

(a) Sixty days in advance of the be-
ginning of each fiscal period, or as may
be necessary thereafter, the Board
shall prepare and recommend a budget
on a fiscal period basis of its antici-
pated expenses and disbursements in
the administration of this subpart, in-
cluding expenses of the Committee and
probable costs of research, promotion,
consumer education, and industry in-
formation.

(b) The Board is authorized to incur
expenses for: research, promotion, con-
sumer education, and industry infor-
mation; such other expenses for the ad-
ministration, maintenance, and func-
tioning of the Board and the Com-
mittee as may be authorized by the
Secretary; any operating reserve estab-
lished pursuant to §1240.43; and those
administrative costs incurred by the
Department specified in paragraph (d)

7 CFR Ch. XI (1-1-04 Edition)

of this section. The funds to cover such
expenses shall be paid from assess-
ments collected pursuant to §1240.41,
donations from any person not subject
to assessments under this subpart, and
other funds available to the Board in-
cluding those collected pursuant to
§1240.67 and subject to the
limitationscontained in that section.

(c) The Board shall reimburse the De-
partment from assessments for admin-
istrative costs incurred by the Depart-
ment with respect to this order after
its promulgation. The Department
shall also be reimbursed for adminis-
trative expenses incurred by it for the
conduct of referenda.

[51 FR 26148, July 21, 1986; 51 FR 29210, Aug.
15, 1986, as amended at 66 FR 21832, May 1,
2001]

§1240.41 Assessments.

(a) Domestic honey and honey products.
The assessment rate on honey produced
in the United States and handled shall
be 1 cent per pound of honey produced.

(b) Imported honey and honey products.
The assessment rate on honey or honey
products imported into the United
States shall be 1 cent per pound of
honey or honey products imported. The
importer of imported honey and honey
products shall pay the assessment to
the Board through the U.S. Customs
Service at the time of entry of such
honey and honey products into the
United States. Should the U.S. Cus-
toms Service fail to collect an assess-
ment from an importer, the importer
shall be responsible for the payment of
the assessment to the Board.

(c) General. (1) Except as provided in
§1240.42 and in paragraphs (c)(2) and (e)
of this section, the first handler shall
be responsible for the collection of
such assessment from the producer and
payment thereof to the Board. The
first handler shall maintain separate
records for each producer’s honey han-
dled, including honey produced by said
handler.

(2) Producer-packers shall pay to the
Board the assessment on all honey or
honey products for which they act as
first handler, in addition to the assess-
ment owed on honey they produce.

(3) Should a first handler fail to col-
lect an assessment from a producer,
the producer shall be responsible for
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